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Editorial

EDITORIAL

Conflicts impact us—and we impact them

by Peter Limbourg, DW Director General

For years, Gertrudis Nieto grieved in secret for her son, who was killed during a clash
with Colombian soldiers. That's because her son had recently joined a paramilitary
group. Nieto's neighbors could only see her as the mother of a criminal, and denied
her therightto mourn publicly. It was only when a local journalistinterviewed Nieto as
part of adocumentary film about the community’s recent history that other peoplein
her village were able to see things from her perspective, and open their hearts. Years
after the conflict ended, so did the hostility among neighbors.

Dealing with conflicts is part of the everyday life of journalists the world over. Too
often, the media stokes conflict with one-sided or sloppy reporting. Sometimes, it's
because they don't see the conflict or don’t wish to see it. Other times, the media take
sides in a conflict or think they can attract more attention by sensationalizing or sim-
plifying what's happening. On the other hand, the media can also help create under-
standing, empathy or willingness to compromise —like the journalists featured in this
publication. And yet their view of a conflict, and the way they report on it, is always
personal, shaped by their own cultural identity.

DW Akademie, Deutsche Welle's center for media development, supports its media
partners worldwide in reporting in a more conflict-sensitive manner, countering
hate speech, and resisting appropriation —all while navigating an increasingly diffi-
cult environment for press freedom. DW Akademie's projects and activities, includ-
ing this publication, are generously funded by the German Federal Ministry for Eco-
nomic Cooperation and Development.

In dealing with various practical aspects of reporting, Deutsche Welle gives intense
consideration to several questions: How are we reporting, and from which perspec-
tive? Do we perceive conflicts appropriately? How can international media companies
such as DW better reflect global diversity?

The idea for this publication arose from DW and DW Akademie’s global experience
in the practice of journalism. In this publication, media professionals from all over
the world show how, regardless of their working environment, they aim to present
conflicts so as to encourage reflection rather than feed the frenzy. Their focus is on
analysis, not simply regurgitating outmoded stereotypes.

With this publication we hope to encourage others to follow these examples, adapt

them and apply them so that conflicts are no longer merely amplified by the media,
but perceived as an opportunity for change.
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We, ambivalent

partakers

by Antje Bauer

“Thatdoesn'twork for us”is the objection
DW Akademie trainers often hear when
working with journalists in the Global
South to implement best-practice rules
for conflict-sensitive reporting. One can-
not neutrally present the concerns of the
other side, they say. And certainly not the
suffering on the other side. Some topics
are best left alone.

There are weighty reasons for these
objections. In armed conflicts, journal-
ists risk their lives if they show under-
standing for the opposing side through
their reporting. Media professionals
are often persecuted when they report
on social, economic or political con-
flicts, when they criticize the powerful
or dare to question conventions. Jour-
nalists who work under precarious con-
ditions are often subjected to pressure,
e.g. in how funding is bestowed or with-
drawn, to reportin a specific way. So how
can conflict-sensitive reporting in the
Global South be achieved, despite all the
obstacles?

The media in the Global North do not
say, “That doesn’t work for us” when
it comes to conflict-sensitive report-
ing, but rather, “We don’t need that.
We are already doing everything right.”
Really? The debates on discrimination
that have sparked both the “Black Lives
Matter” and “MeToo” movements high-
light the fact that most editorial offices
in the Global North are very homoge-
neous. The majority of editors are still
male, white and share a Christian world-
view. And this is usually reflected in the
reporting. How, for example, is Islam
portrayed when the journalists all have
a non-Muslim background? Despite a

commitment to professionalism and
balanced reporting, it remains an out-
side view. And what does this homoge-
neity mean for the values and norms dis-
seminated by international media such
as the BBC, CNN or DW?

The question of what a lack of diver-
sity means for reporting, especially for
a medium with an international audi-
ence, is also being debated by DW's
journalists. DW Akademie, DW'’s cen-
ter for international media develop-
ment, has carried out training courses
on conflict-sensitive reporting in many
countries in recent years and has found
that while this topic is very important,
there is usually a lack of ideas on how to
report conflict sensitively under difficult
circumstances. All too often, the media
are part of the conflicts and not part of
their resolution. Consciously or uncon-
sciously, intentionally or not, they exac-
erbate conflicts.

These experiences and debates are what
have given rise to this publication. It is
not intended to be just another textbook
for conflict-sensitive reporting—there
are already quite a few of them, and the
suggestions and advice given there are
useful. Unfortunately, however, they are
often not easy to implement, so included
here are some positive examples from
around the globe where media compa-
nies or individual media activists have
found ways to address conflicts without
inciting hatred, and to initiate debate
without polarizing. The objection “That
doesn’t work for us” in the Global South
has been countered by media and media
makers around the world with exam-
ples of how things can work after all, in
the hope that they will encourage and
inspire new solutions in conflict report-
ing. At the same time, there is also the
matter of sharpening the eye for report-
inginthe Global North, with all its explicit
or implicit bias. There are good argu-
ments against the objection that “We are
already doing everything right.” Com-
plementing the reports from around the
world are some small tools that invite us
to question conflicts and to look at them
more analytically.



Relatively little space is given to violent
conflict, as a lot of attention is already
being paid to war and crisis reporting.
We wanted to emphasize that armed
conflicts do not arise out of nothing,
but usually develop slowly and build
up—often invisibly for the media—only
becoming violent when they have been
ignored by politics and the media for
too long. For this reason, the publication
focuses primarily on conflicts that are
not, notyet, or no longer violent.

The public generally considers journal-
ists to be unshakeable—but they are
not invulnerable. In some regions of
the world, they constantly bear witness
to the suffering of their fellow human
beings. Localjournalistsin particular are
directly affected by the conflicts in their
environment. But the realization that
journalists are also in need of protection
is only slowly penetrating the editorial
offices and the consciousness of individ-
ual journalists. How can media makers
reactwhen they are exposed to hostility,

including online? And what should they
do when they cannot let go of the terri-
ble events they have witnessed as crisis
reporters? How can journalists who suf-
fer because of those images and expe-
riences best be supported? For us, this
too belongs in a publication that deals
with media and conflict.

Peace journalism, constructive jour-
nalism, solutions-oriented journalism,
conflict-sensitive  journalism—behind
the different approaches there is one
question: What is the role of journalists?

INTRODUCTION

We examine this question from differ-
entangles.

This publication is intended for media
makers of all kinds: professional jour-
nalists, citizen journalists, bloggers,
YouTubers, lecturers and students of
journalism—in short, for anyone who
works with media. It is not designed to
be compulsory reading. Instead, we
hope you will find it pleasurable or at
times even inspiring, whether you read
it from cover to cover or just dip into a
story or two.

DW Akademie How close should we get? 9



The myth of the lone wolf

Why war reporting is a profession like any other

by Bettina Gaus

The image of the war reporter as a lone
wolf—male, of course, and good look-
ing—travelling solo around the world in
search of the truth, has always been a cli-
ché, far from reality. The so-called “lone”
wolves (not always handsome, and often
female) in war zones have been “embed-
ded” in organizations long before the
term became part of the general political
discourse.

Nowadays, theembedding of reportersis
usually understood to be an attachment
to a military force, which is also mislead-
ing. As if aid organizations that facilitate
travel and host reporters are impartial
and don’t pursue their own agenda. Just
like any military force that supports jour-
nalists, aid groups also want to see their
projectsinafriendlylight, being featured
prominently in the media.

There's nothing wrong with that, as long
as journalists disclose the circumstances
in which they work so that the public
knows what to expect. Unfortunately,
this is not always the case. Far too often,
reporters still pretend to be independent
whenin fact they are not.

It is very difficult to travel through a war
zone alone. But it becomes easier the
better one knows a country. A journal-
ist who has been reporting on a place for
some time may have enough contacts
to work independently in at least some
parts of a war zone. A colleague who has
just flown in “for the day,” maybe even
accompanying a foreign politician, does
not know enough and therefore has no
opportunity to do so. This is one of the
reasons why it is unfortunate and just
plain wrong that many media outlets

10

have cut back on their network of foreign
correspondents in order to save costs.

The consequences are dire. There have
always been blind spots on the world
map, and they are getting bigger every
year. Certain countries are never the cen-
ter of attention regardless of how many
people die or are forced to flee their
homes. That is largely because there
are very few foreign correspondents
around to keep the world updated. What
does the general public know about the
current situation in the Central African
Republic, for instance? Or even about
Yemen, which the UN regards as the
worst humanitarian crisis in the world?
Yes, exactly. Not much.

This is not the only problem with war
reporting. Whatapplies to any other field
of expertise is also true for this profes-
sion: The less you know, the worse you
act. At the height of the famine in Soma-
lia in the early 1990s, many journalists
unfamiliar with such situations handed
out sweets to people from their planes.
Nice gesture, but misplaced.

Aid workers were appalled. It was hard
enough to ensure that the weakest peo-
ple got the assistance they needed and
were not overrun by those who still had
some strength left. The message those
journalists sent was clear: yes, it does
make sense to beg forfood and pushyour
way through. The reporters’ humane but
misplaced gesture made the work of aid
organizations infinitely more difficult.

War reporting is a profession like any
other. It requires experience. But even if
you know exactly what you are doing and



INTRODUCTION

go by the book, one problem remains:
reporting on a conflict is, by nature,
prone to sensationalism. Nobody is inter-
ested in a story which can be summa-
rized by the headline “Nothing happened
today.” This leads to a distorted picture,
particularly when interest in a region or
even a whole continent is generally low,
asis often the case when a place has little
economic or political power.

Sub-Saharan Africa is a good example.
This part of the world is generally per-
ceived as war torn and crisis stricken.
According to UN statistics, however, this
does not apply to roughly 95 per cent of
the population. How do you bring facts
and perceptions together?

This is difficult, if not impossible. Itis con-
descendingandaninsulttothevictimsnot
to report, for example, on the genocide in
Rwanda—or to report less and publish a
nice feature about cultural festivities in
Tanzania instead. It conveys the message
thatthevictims are notimportant enough
to be at the center of attention!

This dilemma does not only apply to
Africa. And it is a dilemma that even
the most responsible reporter cannot
solve singlehandedly. So, what can war
reporters do, wherever they are in the
world? They can stress the fact that they
are only reporting on a specific area or
story—not a whole region or a conti-
nent. True, that's not much. But it would
atleastbe the beginning of a more truth-
ful way to report on conflicts.

Old city of Hebron, Westbank, 1989.
Israeli soldiers used to separate the
Palestinian locals and the Israeli settlers.

DW Akademie How close should we get? 11
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REPORTING ON CONFLICT

Reporting on conflict
in the Global South

Example: Chad

by Antje Bauer

The difficulties journalists in the Global North have in reporting on conflicts in a bal-
anced and responsible manner are luxury problems compared to those of their col-
leagues in the Global South. While helicopter journalists from the Global North some-
times lack background knowledge, media professionals in the Global South are often
unable to report, even if they have the knowledge. They are threatened by the elites
and armed organizations, they are subject to corruption and have to show consider-
ation in all directions, and often they cannot rely on facts because there is a lack of
money for research and reliable data. Journalists are often arrested, convicted, and
sometimes end up paying for their work with their lives.

Eric Topona has experienced such conditions first-hand. The Chadian studied law
and then worked in the 2000s as a journalist for the Chadian state broadcaster and in
private media. He also wrote articles for the French radio station RFI, for BBC Africa
and for Deutsche Welle. In 2011, he became chairman of the Union of Journalists of
Chad, the largest association of journalists in the country. He did not report on polit-
ical issues, but he was critical of the persecution of Chadian journalists and the local
media landscape. The fact that his father played a prominent role in an opposition
party probably contributed further to his becoming a target of the government. In
May 2013, he was arrested and charged with conspiracy and attacking the constitu-
tional order —charges that carry a life sentence. Due to massive pressure from orga-
nizations like Reporters Without Borders, the International Federation for Human
Rights (FIDH) and especially from the international media houses he had worked
for—including DW—he was released after three months. Soon after, he left his
home country in a rather adventurous way, and has been living in Bonn ever since,
where he works as an editor for DW and continues to deal journalistically with Chad,
his home country.

Witnesses unwanted: After an attack by Boko Haram militants, a Chadian soldier and
awoman walk through a village at the shores of Lake Chad.

DW Akademie How close should we get? 13
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Big gombo and Facebook

Working as a journalist in Chad

Interview with Eric Topona Mocnga, by Antje Bauer

Eric, you come from Chad, a country
which, according to Reporters with-
out Borders in 2020, had a ranking of
123 out of 180 concerning press free-
dom. How is that reflected in the con-
crete working conditions of journalists
there?

First of all, censorship. Journalists who
work for public media cannot quote peo-
ple who are critical of the government.

Mobile phones for radio reception:
A charging stall in Chad.

Is that official or unofficial?

It has become official. A short time ago,
the director of state TV broadcast a
press conference of the opposition par-
ties which the Ministry for Communi-
cation did not like, and they dismissed
him. There is also self-censorship. The
journalists of the public media do not
do their job well in order to please their
bosses and have better jobs later. The
private media are more independent.
They cover both the critical voices and
the other side.

Besides censorship, what are the main
challenges for journalists who want to
do their job professionally?

Many journalists in the public as well as
in the private sector confuse journalism
with political activism. When a journal-
istin the public media is a member of the
ruling party, you will feel this in his way of
reporting. He does promotion for them.
On the other side, when a private radio
station is for example financed by NGOs
for human rights, some journalists con-
fuse their work with the human rights
associations, and you will notice this as
well in the way they report.

Especially in the Global South, people
often establish media in pursuit of
their own personal interest. Is this
true for Chad as well?

Lately, a lot of so-called independent
media have popped up which pretend
to be independent radio stations or
newspapers but in fact they're out to
settle a score. So, if two members of the
same party have a problem or rivalry
with each other, they use these media
in order to smear the other in front of
the public. When you own a newspaper,



you are listened to more because you
can tell your journalists, for example,
to criticize President Déby or a certain
minister, and immediately someone will
come and negotiate with you to change
your editorial line. There are people
who became ministers thanks to their
newspapers.

And what does this mean for the work-
ing conditions of journalists?

There is a phenomenon that is valid
in most African countries, it is called
gombo. Gombo is originally a sticky
sauce. No matter where you are in Africa,
a journalist doesn’t earn much. The mini-
mum wage in Chad, for example, is about
65,000 CFA, or 100 to 110 euros. If a jour-
nalist earns, say, 150 euros and has a wife
or two—we marry a lot in our country —
he cannot live on his salary. When a jour-
nalistis going to do a report, you have to
give him money, otherwise he won't do
his job well. Thereis asayingin our coun-
try: Little gombo, little paper. Big gombo,
big paper. Gombo is corruption. Journal-
ists from both public and private media
share this common sin of taking money
when they report, and this is not only
happening in Chad.

Which one of Chad’s multiple conflicts
is the most complicated to cover?

Politically, journalists are under tremen-
dous pressure. And then there is the
question of how to cover the abuses of
the security forces. An example: there
is a law that penalizes the publication of
information critical of the government'’s
actions in the fight against Boko Haram.
As soon as a journalist tries to talk about
blunders in this context, they immedi-
ately point to the law and say: beware,

during this struggle no journalist should
undermine the government's efforts to
put an end to the terrorists.

There is a very high illiteracy rate in
Chad, especially among women—how
do people get information?

Mainly through the radio, because of the
local languages. Even within Chadian
radio, there are about 10 languages—
French, Chadian Arabic, literary Arabic,
community languages. Private radio sta-
tions may not have the same means as
the public media, but there are still three
major local languages that allow every-
one to follow.

Do people believe what they hear on
the radio?

Radio is a magical medium. Whatever is
said on the radio, people will believe it.

What role does social media play?
Social networks have become indispens-
able. It's a small elite that dominates
Facebook, it's not representative of the
whole population, but it's an influen-
tial part. And news that can't be broad-
casted on mainstream radio is sent by
some people, even from the govern-
ment, to activists or journalists abroad,
and we publish it without fear and that
forces the government to back down
sometimes. So even if social networks
are not used by the entire population,
they have become an important means
of pressure in Chad.

What means of checking information
are used in Chad?

Many listen to international radio sta-
tions. In Chad, as in many other coun-
tries, the French radio station RFI is one

REPORTING ON CONFLICT

Eric Topona Mocnga

of the most listened to media because it
broadcasts 24 hours a day. Then the DW,
the BBC, Voice of America...

But what about local news?

Media organizations all have local cor-
respondents who relay the news. When
something happens somewhere, local
radio stations send their correspon-
dent right away. And there are many
human rights associations and they
take the news from there. Recently, a
sub-prefect killed a cow that acciden-
tally came into the courtyard of his res-
idence. He slaughtered it and the pop-
ulation revolted. Someone who was in
that area and had access to the internet
sent me the photo and the information.
I published it on Facebook and there
was an immediate outcry. Using the new
technology and cheap Chinese phones,
people are able to call, so even if a vil-
lage is remote, the news is immediately
relayed.

DW Akademie How close should we get? 15



Busy exchange between communities:

Ugandan sellers with refugees from South Sudan.
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FIGHTING FOR RESOURCES

Fighting for
resources

Example: Uganda

by Antje Bauer

Whether one finds this comforting or depressing— people, individually or in groups,
have been arguing since time immemorial. Even the reasons for conflict have not
changed much over the years. Often, two or more parties want something, but every-
one thinks that only one can have it and the other must go away empty-handed. It
can be about land—the Israeli-Palestinian conflict is one example—or about nat-
ural resources—just think of the conflicts over the use of the Brazilian rainforest.
People can fight over water, over jobs or over access to education and health care.
Frequently, apparent conflicts arise that obscure the actual problem. A conflict that
appears to be about xenophobia, religion or ethnicity can, in reality, be rooted in the
fear over losing one’s job.

Media outlets often uncritically adopt a conflict party’s view of things and give their
users the impression that only one party can win. In this way they exacerbate the con-
flict. Conflict researchers recommend that in such situations, people should look for
win-win solutions that bring improvements to all parties. Such solutions are not obvi-
ous, however. They're easier to find if the media report not just on the current conflict,
but also on the underlying causes of the conflict and possible solutions. Such solu-
tion-oriented reporting often fails because the media makers themselves have too
little information and no contacts with the opposing side.

Uganda has one of the most generous refugee policies in the world. The numerous
refugees—primarily from South Sudan—are allowed to work and move freely and
are allocated a piece of land for their use. But inevitably, conflicts with the local pop-
ulation emerge, as our author Ochan Hannington, a journalist from South Sudan liv-
ing in Northern Uganda, writes. On the one hand, they're about tangible things such
as farmland or firewood. But they're also about mutual misunderstanding due to dif-
ferent languages and a lack of communication, which until recently also affected the
local media. In the Cross Border Network, local radio stations from Northern Uganda
and Southern Sudan have joined forces and have since been exchanging information
and working together. The network’s Ugandan coordinator, Jane Angom, describes
what has changed as a result.

DW Akademie How close should we get? 17



A field of maize, six grazing goats
Difficult coexistence between refugees and

host communities in Uganda

by Ochan Hannington

Fiona Knight, 23, was on her way home
one evening last January when suddenly,
she became very scared. “My neighbors
and I had gone to collect firewood,” she
says. “Without warning, some young peo-
ple from neighboring communities came
out of the bush, armed with bows and
arrows. They threatened us, and we ran
away. But they chased after us together
with their dogs. We lost our slippers. And
we came back with nothing.”

It was not the first time Knight had been
threatened since she and her family of
three sought safety in the Rhino refugee
settlementin Northern Uganda, after flee-
ing violent conflict in South Sudan. Over
the pastfewyears, hundreds of thousands
of South Sudanese refugees have arrived
in the country, building huts on govern-
ment-allocated land. Formerly remote
communities soon found themselves next
to arefugee settlement that could assume
the size of a city within a matter of weeks.
Initially, the refugees were well received.
But then conflicts between them and the
local population arose—mainly over the
increasing lack of resources.

Firewood, which is essential for cooking,
is one example. Bushland where both
refugees and members of nearby com-
munities gather firewood is normally
a resource that's open to all. But in the
areas with a high concentration of ref-
ugees, vegetation disappeared within
the first year. That means refugees like
Fiona Knight have to walk further from
their settlement to access bushland that
is owned by locals.

Some Ugandan villagers would like to
sell the firewood, but the refugees can't

18

Livestock may cause conflict.



afford to buy it. The solution? “You either
sell some of your food rations so you can
buy firewood, or you keep it all to sus-
tain you until the next food distribution,
and sneak into the bushesin orderto find
firewood yourself,” says Knight. Mean-
while, attacks on refugees have become
more frequent. When young people at a
settlementhear that someone from their
camp has been attacked by locals, they
often go out seeking revenge.

Roaming animals are another reason for
quarrels. Some refugees fled along with
their goats and cattle. But getting grass-
land for them to graze is next to impossi-
ble, so they release their animals to find
food on their own. In Bidibidi, Uganda's
largest refugee settlement, this is the
main cause of conflict between refugees
and their hosts.

Likicho Ramula lives in a village near
Bidibidi. She is standing in her garden of
soybeans, uprooting weed. “Last year,
I had planted half an acre of maize and
groundnuts,” she says. “In April, a num-
ber of goats entered the garden and
destroyed all my crops.” The 25-year-
old mother of three missed out an entire
rain and planting season and had to wait
months until the second and last plant-
ing season came. For the rest of the year,
food was scarce. Ramula reported the
matter to local authorities, hoping to get
some kind of compensation. But all she
received was a “sorry” from the animals’
owner. “The authorities only gave the
owner of the goats a warning, and they
asked me to forgive the man,” she says.

Despite the fact that the refugee settle-
ments are generally located near estab-
lished villages, even sharing schools,
health centers or water points, com-
munication between the two communi-
ties is far from easy. And that's not just
because most Ugandans are crop farm-
ers while most South Sudanese raise
livestock. They also belong to differ-
ent ethnic groups, speak different lan-
guages and have different cultural back-
grounds. And they get their informa-
tion from different media sources. Com-
munity radio stations on both sides of
the border between South Sudan and
Uganda have often exacerbated the con-
flicts by broadcasting unverified infor-
mation. Nearly all broadcast media serv-
ing the border populations are small and
under-equipped. The media bosses, who
are usually businessmen, tend to employ
mainly secondary school drop-outs, with
no prior skills in journalism. Addition-
ally, the stations lack the capacity to pro-
vide timely, fact-checked and balanced
information.

FIGHTING FOR RESOURCES

In October 2019, five people died during
a fight that erupted after some Ugandan
radio stations broadcast rumors that ref-
ugees had killed a local man who'd been
found dead by a riverside. The rumors
were never proven. Not long before that
incident, the sudden and unexplained
death of a local girl led to fierce fighting
between refugees and locals in Adjumani
district, resulting in a dozen injuries. The
fight was initiated by two young men—
one refugee, one local—who had been
drinking together at a community bar.
When they started quarreling, they were
quickly joined by their countrymen. “The
host community suspected refugees of
having murdered the deceased,” recalls
Josephine Angucia, spokesperson for the
local police. In this case as well, the per-
petrators were never found.

In order to overcome the mutual mis-
trust, “dialogue committees” have
recently been put in place. These com-
mittees comprise an equal number of
people from both communities as well
as a few “neutral” people from NGOs
that operate within the refugee settle-
ments. All members of the dialogue com-
mittees are elected, and the committees
act as village courts for minor offenses.
Geriga Charles is a member of a dia-
logue committee and represents the ref-
ugees of the Bidibidi settlement. “The
committees pass bylaws that govern
both refugee and host neighborhoods,”
Charles explains. “They catch stray ani-
mals, regardless of whether they belong
to a refugee or host community. They
apprehend the owners and even penal-
ize them.”

On the media side, in 2017, the Cross
Border Network (see interview on page
20) was put in place to increase commu-
nication and check rumors. “I still recall
how anxiety increased throughout the
refugee settlements, when we heard on
the radio that Salva Kiir had died,” says
Knight, referring to the president of
South Sudan. “The broadcasting of such
false news was frequent when I first
came to Northern Uganda. But we have
not had such a situation since the start
of this year.”
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The beauty of collaboration

The Cross Border Network in
Northern Uganda and South Sudan

Interview with Jane Okwera Angom, by Antje Bauer

What is the Cross Border Network?

The Cross Border Network was formed in
2017 in Uganda, during a meeting of jour-
nalists from Uganda and South Sudan
which was supported by DW Akademie.
The network includes 22 media houses,
13 of which are from the Ugandan side
and the others from the South Sudan
side. The vision is to be a professional
network that informs and empowers
communities across borders for peaceful
coexistence.

Jane Okwera Angom

is a Ugandan journalist living in
Gulu, Northern Uganda. She is
currently the station manager of
a local radio station, Speak FM,
and the coordinator for the Cross
Border Network.

Angom Jane Okwera has a
postgraduate diploma in human
resource managementand a bach-
elor's degree in education from
Makerere University and works as
a journalist, teacher, media trainer
and consultant.

Sheis an advocate for the inclu-
sion of gender and equality issues.
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What are you doing concretely?
Journalists from different media houses
write stories about what is happening
with refugees and their predicaments.
And then these stories are published on
our website, but also shared with the dif-
ferent radio stations for rebroadcast and
re-use. When we do such a story, we try
to look how the issue of the refugees can
best become an issue of interest to both
sides. And we then try to find a way to
encourage peaceful coexistence and stop
conflict.

What does the focus on peaceful
coexistence concretely mean for your
reporting?

One time as a result of a football match,
two youth began to fight. So for us, we
simply reported and said, two youth
from different communities were watch-
ing this match and they ended up fight-
ing. But other media houses mentioned
the tribes of each of the youth, and that
kind of reporting escalates the conflict
because you are actually highlighting the
rift further and adding to it.

How important is language when re-
porting in a conflict situation?

We do have restrictions on what kind of
words you can use and what you can-
not use because we know certain words
will promote conflict and others will not.
Like when we are describing the commu-
nities, one of the things we are very crit-
ical about is to not attribute blame to a
given community or one tribe over the
other. When we write, we don't want to
say thatthis tribe did this and so this tribe
retaliated. So things like retaliation, sin-
gling out and attributing blame, we do
not encourage.

Has the network had an impact on the
journalists themselves? Are they for
example meeting more or are they be-
coming friends—Ugandans and South
Sudanese? Or is the connection purely
professional?

It has encouraged collaboration, because
the journalists are now making more
friends. Sometimes a journalist who is
closer to a settlement can be asked by a
journalistwhoisin a distant district to fol-
low up on something, and they work on
the stories together. So this has encour-
aged collaboration.

What was new for you personally when
the Cross Border Network came up?
What surprised you?

What surprised me was the beauty that
comes with collaboration. We can do
a very good story without necessarily
traveling a long distance to the settle-
ments, because we have collaborated
with another journalist who is part of the
network and we produce a good piece.

And what are the reactions from the
Ugandan side?

The impact has also been positive in the
sense that in communities in Northern
Uganda in West Nile region, specifically,
as a result of repeated programming
and content, advocating for peaceful
coexistence, the community members
found local solutions to the challenges
and the pressures they were facing. For
example, in some settlements, the refu-
gees were given parts of the local land
for them to be able to till to address the
issue of food crisis.

A crossbordernet.org


http://crossbordernet.org

Uganda’s liberal refugee policy

by Ochan Hannington

Uganda has been hosting refugees and asylum seekers for
decades. The outbreak of civil war in 2013 in neighboring
South Sudan caused more than one million South Sudanese
to flee their homes. Though a ceasefire was signed in South
Sudan between president Salva Kiir and his former vice pres-
ident Riek Macharin 2018, sporadicviolence and attacks con-
tinue to prompt some South Sudanese to flee to Uganda.
This country hosts the largest number of refugees in Africa
and the fourth largest in the world.

With a population of about43 million, Ugandais now home to
1.4 million refugees, mostly from South Sudan, Democratic
Republic of Congo, Rwanda, Burundi, Somalia and Eritrea.
This number is still growing. The South Sudanese refugees
are largely settled along the impoverished border districts
of Northern Uganda.

FIGHTING FOR RESOURCES

Uganda is thought to have one of the most liberal refugee
policies in the world. Refugees are allowed to work and to
startbusinesses, and they have freedom of movement within
the country. In some parts of the country, they are allotted
parcels of land by the government, while in others—mainly
in the north, host communities allot land to refugees. They
may use this land but not own it.

Those living in refugee settlements receive food rations
from international agencies and NGOs. But they also tend to
build up small businesses, work on the allotted land and raise
livestock.

Conflict between members of the host communities and ref-
ugees mostly arises from a lack of resources such as water,
animal feed and firewood.

Building a new home in Uganda.
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THE THREAT OF THE OTHER

The threat of
the other

Example: Bangladesh

by Antje Bauer

Mutual suspicion and prejudice often exacerbate conflicts. Suspicions about others
may be triggered by differentreligions, ethnicities or languages or simply by different
ways of life, traditions or customs. In such situations, the media often tend to empha-
size the differences and portray the other side as foreign and threatening, and in any
case as fundamentally different. In this way they stir up feelings of fear and resis-
tance. One example is the Rohingya, who fled their homeland in Myanmar to neigh-
boring Bangladesh. Large sections of the Bangladeshi host society feel threatened
by them, since in some places they make up the majority of the population and some-
times compete for jobs. At the same time, many look down on these refugees. Fears
over losing work or even losing the homeland as one knew it are often overlaid and
reinforced by prejudice and false mutual perceptions. The German journalist Verena
Holzl has frequently visited the border area between Bangladesh and Myanmar and
reports on the conflicts between the two sides. The work being done by a local radio
station to underscore what the two populations also have in common is described
described by Andrea Marshall, program director at DW Akademie.

Who outnumbers whom? Refugee camp in the district of Cox’s Bazaar.
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Between envy and fear

In Bangladesh, tensions between locals and
Rohingya refugees are rising

by Verena Hoélzl
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Balukhali camp, Cox’s Bazaar.

“Iwas standing in the market and wanted
to buy tomatoes,” remembers Moham-
med, “when this Bangladeshi journalist
approached me. I know him, he works
for a local online platform. He said, ‘I
you don't pay me 5,000 taka, a juicy
story about you will soon be on our plat-
form.” Five thousand taka, the equiva-
lent of about 50 euros, is a lot of money
in Bangladesh—and even more so for a
refugee.

Mohammed, 32, actually has a different
name. In 1992 he fled from his homeland
Myanmar to neighboring Bangladesh
and now works for an NGO in Ukhiya, a
small border town. He is one of the few
Rohingya with a relatively good income.
The Bangladeshi journalist had appar-
ently found out about this and thought
he could blackmail Mohammed —after
all, Mohammed is a Rohingya refugee,
and as such he is not actually allowed to
earn money. But the calculation did not
work out. Mohammed is well connected
in his host country. A phone call from a
respected lawyer, a friend of his, was
enough to make the journalist recon-
sider the blackmail.

Mohammed says he knows many refu-
gees who've been exposed to blackmail
attempts by locals. But unlike him, they
don't all have influential friends. Whether
theywork astranslators, operate teastalls
or sell smallitems in a kiosk, many areina
position to be blackmailed by locals.

Conflicts between refugees and Bangla-
deshis are not new. Members of the per-
secuted Muslim Rohingya minority in
Myanmar have been fleeing across the
border to Bangladesh for decades. In



2017, Myanmar's army launched a brutal
crackdown on the Rohingya, and within
just a few weeks, there were around
800,000 new arrivals in Bangladesh. In
the meantime, 34 refugee camps, a sea
of bamboo huts and plastic tarpaulins,
cover an area the size of a big city. For-
ests have been cleared and fields filled
with makeshift accomodation for refu-
gees. Many Bangladeshis are now afraid
of becoming a minority in their own
country.

The social fabric has also changed with
the arrival of the manyrefugees. Because
the desperate Rohingya accept any kind
of work, wages have fallen dramatically.
At the same time, prices are rising, trig-
gered by the humanitarian organizations
from all over the world who have come
to the city of Cox’s Bazaar near the bor-
der with Myanmar, to supply the refu-
gees. The better educated local popula-
tion benefits from the job opportunities
offered by the NGOs, but at the same
time, the economic situation of many
poorer people is worsening. And while
the bulky jeeps of development workers
have been clogging Ukhiya's roads for
almost three years now, many locals in
their rickshaw taxis feel they've been left
behind. Such sentiment has sparked reg-
ular protests against the refugees.

Bangladesh is poor and overpopulated.
Last year, a government plan to resettle
some of the refugees on an uninhabited
island 30 kilometers from the mainland
caused consternation among interna-
tional human rights organizations. The
government replied that conditions on
theisland were better than much of what
could be offered to its own population.

Obaida is also convinced that locals are
being disadvantaged. An elderly woman,
sheliveswithtwo of her childreninasmall
stone house near the refugee camps. She
sits on her bed and straightens her head-
scarf. She has infrequent contact with
her other children, who live further away.
For several months now, telephone and
internet services have only been working
sporadically. The government has cut off
both in the nearby refugee camp, citing
security concerns amid an alleged spike
in violent crime among criminal refu-
gee gangs and drug smugglers. Obaida
says the fact that many locals have found
work thanks to the presence of NGOs in
the region and that the NGOs are also
offering services to the locals has not
changed her mind. After all, the refugees
have also brought worms and diseases,
she says. At least that's what she heard
from the neighbors.

In addition to the concrete problems
caused by the arrival of the many refu-
gees, rumors and slander —often spread
by local media—are poisoning the cli-
mate. Local journalist Sharif Azad, for
example, is leading a campaign to send
the Rohingya back to Myanmar. Last
summer he accused an NGO in a Face-
book post shared a hundred times over
of equipping refugees with weapons.
The post featured a photo with pointed
instruments. According to his post, the
Rohingya were armed and planning an
attack on Bangladeshis. The Reuters
news agency found out that the alleged
weapons were merely picks for weeding.

THE THREAT OF THE OTHER

Mohammed also complains about local
reporting. “There is a lot of fake news
aboutusRohingya,” hesays. “Itis claimed
that the refugees are criminals and bring
diseases to Bangladesh. But generally,
thelocal journalists can't prove their alle-
gations. Many of them are too lazy to
go to the nearby refugee camp and do
their own research. They claim to have
sources there. But they often just reflect
the rumors,” Mohammed explains.

Local journalists are poorly paid and usu-
ally have no professional training. “They
don't know what ethical standards are,”
says Dil Afrose Jahan, who reported on
the refugee crisis as a journalist for the
daily newspaper Dhaka Tribune. At the
beginning of the crisis, journalists from
Bangladesh's capital and from all over
the world came to the border region.
Today, local journalists are largely on
their own. Since most of the reporting
is only for online outlets, where it is all
about clicks, there is often exaggera-
tion, says Jahan. “Many stories are writ-
ten luridly to attract the attention of the
readers. Fact-checking often plays only a
minor role in this.”

In 2019, the government started build-
ing a fence around the camps. In Febru-
ary, the concrete pillars had already been
driven into the ground, the barbed wire
partially rolled out. The fence is to prevent
the refugees from mingling with the local
population. That will mean even less con-
tact between refugees and the local pop-
ulation. And more rumors on both sides.

A demonstration against foreigners
in Dhaka, Bangladesh.
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“Palonger Hota,” orin English, “The Voice On recipes and roaming elephants

of Palong” is the name of the weekly
radio program that DW Akademie’s . .
partners produce and broadcast in the HOW ROhlngya an_d Banglade5h|5 Work
district of Cox's Bazaar in southwest- together on a radio show

ern Bangladesh. Since the beginning

of 2018, it has been broadcast on Radio by Andrea Marshall

Naf, the only local community radio sta-

tion, and is aimed at local Bangladeshis

and Rohingya refugees. The refugee

camp there is also called Kutupalong

after the nearest village—and it is the

largest in the world. Around 800,000

Rohingya have arrived there since 2017

after massive persecution in their home-

land of Myanmar (see info box). Some

300,000 Rohingya were already living in

Kutupalong.

In “The Voice of Palong,” newly arrived
fugitives, old-established refugees and
locals report together. In the beginning,
the aim was to provide Rohingya with
vital information, but now the focus is on
dialogue and good neighborly relations.
After initially showing great willingness
to help their persecuted Muslim broth-
ers and sisters, the mood among people
in Bangladesh has turned rather against
the Rohingya. But through the program,
three population groups remain in con-
tact with each other, which otherwise
would have no options for organized
exchange. The citizen reporters inform
on topics from their everyday life, away
from the big political issues which citizen
radiostationsare notallowedtoreporton
anyway. They report on practical life top-
ics, such as health—especially import-
ant during the corona pandemic—or
nutrition, for example, on hanging veg-
etable gardens where healthy crops can
be grown even when there is a short-
age of space. The program talks about
the fight for firewood or protection from
cyclones, the exchange of cooking reci-
pes, or dangers from roaming elephants.
There are also reports on serious human
rights issues, such as human trafficking
of Rohingya refugees, domestic violence
or child marriage.

Many topics center on things each pop- Front page splash:
ulation has in common, for example, Newspapers on display in Dhaka.

preparations for the great Muslim Eid
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celebration at the end of Ramadan.
Music, poems and short radio plays are
anintegral part of the program. No other
radio program in the region has such a
wide range of topics and formats and is
aimed at such a mixed audience. The pro-
gram follows the concept of construc-
tive journalism and positive psychol-
ogy: problems are to be addressed, but
always discussed together with possible
solutions. Self-efficacy and encourage-
ment are conveyed, not despair or per-
sistent misfortune.

Radio is the medium of choice, not
only because the language is similar,
but also because about 70 percent of
Rohingya are illiterate. This is especially
true for Rohingya women. The fact that
Rohingya women also regularly work

THE THREAT OF THE OTHER

in the “Palonger Hota" citizen reporter
team is particularly gratifying, as they
need the permission of their families to
work outside the house.

Apart from Radio Naf, only the national
radio station, Bangladesh Betar, offers
programs for Rohingya. In addition,
some aid organizations have audio con-
tent produced and broadcast in the
camp. Nevertheless, a study by the inter-
national NGO Internews in 2019 con-
cluded that the Rohingya still do not
have enough information about their
rights. It is doubtful that they know
much about the situation of their local
neighbors, meaning there will likely be
a long-term need for the broadcast of
“Palonger Hota.”

Rohingya in Myanmar and Bangladesh

by Verena Holzl

The Rohingya are Muslims who have faced decades of persecution in Myanmar,
which is predominantly Buddhist. Gradually, the Rohingya were deprived of
their citizenship in the Southeast Asian country. The minority is accused of orig-
inally coming from neighboring Bangladesh and of having illegally immigrated
to Myanmar. In 2016 and 2017, the military launched a particularly brutal crack-
down on the Rohingya after insurgents carried out attacks on police stations.
International courts are investigating allegations of genocide.

Bangladesh has taken in around a million Rohingya since the first expulsions
by the Myanmar military in the late 1970s. The population of Bangladesh is 162
million. Almost a quarter of all Bangladeshis live below the poverty line, and the
annual gross nationalincome in 2018 was around 1,600 euros. In the past, refu-
gees have been deported to Myanmar in the course of several repatriation cam-
paigns. Currently the government of Bangladesh is again trying to persuade
the Rohingya to return to Myanmar. But so far, none of the most recent refu-
gees has accepted this offer, for fear of further persecution.
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Take a closer look!
Tools for a different approach to conflict reporting

by Antje Bauer

Conflict reporting is usually predictable.
For the viewers, listeners or readers, as
well as the reporting journalists. The
“personnel” involved in the conflict are
often well known, as is what they have to
say. The conflict seems to take a prede-
termined and inevitable course, all too
often in the direction of an escalation
that leaves reporters and media users
alike with a feeling of powerlessness and
hopelessness, but also weariness.

© imago images/ZUMA Wire

This monotonous and predictable
reporting mainly stems from the habit
of many journalists—or citizen journal-
ists or users of social media—to con-
tentthemselves with reproducing state-
ments from the conflict parties (politi-
cians, militias, leaders) instead of dig-
ging deeper. The result is that in the
media, the conflict looks the way its
actors present it. The real causes often
remain hidden and are not reported
about—out of ignorance, and some-
times out of convenience.

Another reason for the repetitive char-
acter of conflict reporting is the media’s
focus on the conflict actors, who often
have no interest in ending the conflict,
even if they publicly claim the opposite.
What is often missing in reporting are
the indirect actors, the winners of the cri-
sis, but also the losers on both sides. And
as a rule, the voices of those who come
up with ideas for solutions are com-
pletely absent. Integrating them all into
the reporting would mean making this
reporting more lively and multi-faceted
and showing the media users that the
tableauis notblackand white, as claimed,
and that there is also room to maneuver
and possibly improve the situation.
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There are a number of analytical tools
that make it easier to dissect a conflict,
identify the various people involved,
and then make the reporting itself more
diverse. In this publication, we present
three instruments that are easy and
quick to implement and are intended to
encourage media professionals to adopt
new approaches to reporting.

- Tool 1: The conflict tree, follows here.

- Tool 2: Conflict mapping, is presented
using Brazil as an example (pp. 44
and 45).

- Tool 3: Needs and fears mapping, is ex-
plained using Colombia as an example
(p. 68 and 69).

CONFLICT ANALYSIS TOOLS

DW Akademie How close should we get?
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Tool 1: The conflict tree
Example: Rohingya refugees in Bangladesh

by Mona Naggar

30

The conflict tree enables journalists to visualize and
thus analyze the causes and effects of the conflict
they wish to cover.

Our example here is the conflict between Rohingya
refugees in Bangladesh and members of the host
community.

The trunk represents the apparent problems and
the issues being discussed by the parties involved.

In our example, the apparent problems are the fall-
ing wages, the increasing food prices, the interna-
tional NGOs and their influence on the job market
as well as the increased tensions between refugees
and members of the host community. These are just
examples—you can find many more of these.

The roots stand for the causes of the conflict. Some-
times they are hidden or not taken into account by
the media coverage or in the discourse about the
conflict. As long as the roots of the conflict are not
resolved, there can be no solution to the conflict. It
is much more complicated to tackle the problems
based in the roots than to tackle those in the leaves.

In our example, the roots of the conflict are pov-
erty, unemployment, the expulsion of the Rohingya
minority from Myanmar, the refusal of the Myanmar
government to repatriate them with safety guaran-
tees, the lack of communication between the govern-
mentand the local citizens, the segregation between
the two communities and, last but not least, the cri-
sis of the local media which leads to the spreading of
fake news.

The leaves and branches symbolize the effects of
the conflict.

In our example, these would be mistrust and fear,
the spreading of fake news related to the refugees,

theincreased security measures by the Bangladeshi
authorities or the extortion of some refugees by
some Bangladeshis.

The leaves and branches and, to a certain extent,
the trunk, may change over time and should be
revised periodically. Some factors may overlap:is an
increase in tension an apparent problem in itself or
is it an effect of the conflict? Are the increased secu-
rity measures (such as the construction of a fence)
part of the trunk or the leaves?

These overlapping topics are not a problem as this
scheme is not mathematical but rather a tool to help
us understand the conflict.

This tool helps journalists to:

- Better understand the conflict and to differentiate
between causes and symptoms. When reporting
on conflicts, journalists often focus on visible and
current aspects of a conflict, such as violent clash-
es or protests. However, these events are often
“symptoms.” They stand at the end of a chain of a
prolonged process which may have received little
attention from the media and the public. The con-
flict tree enables journalists to dig deeper and go
beyond the visible parts of the conflict.

- Become aware of the dimensions of the conflict.

- Find ideas for new topics related to the conflict to
reportabout, e.g. how misinformation effects the
coexistence between the refugees and the host
community or to evaluate the impact of unem-
ployment on the conflict.

- Be able to evaluate the solutions discussed.



CONFLICT ANALYSIS TOOL 1

The conflict between Rohingya refugees in
Bangladesh and members of the host community

Members of
the Bangladeshi
community
blackmail members
Mistrust of refugee
and fear community

Increased Relocation of
security measures the refugees
by Bangladeshi by Bangladeshi
authorities, e.g. authorities
construction of a fence
around the Rohingya
camp

Spread of fake
news related
to the refugee
community

Segregation between Statelessnes of Lack of rights of Lack of communication The expulsion of the
refugees and host the Rohingya the Rohingyasin  between government and Rohingya minority
communities minority Bangladesh local authorities from Myanmar
Local Refusal of Myanmar Lack of Refusal of Myanmar
Unemployment media authorities to recognize land in Poverty authorities to repatriate
in crisis Rohingya as ethnic minority Bangladesh the Rohingya refugees
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WHITE AND MALE?

White and male?

The media makers of the Global North

by Antje Bauer

Prejudice and suspicion towards certain population groups is a global phenome-
non —and Germany is no exception. There too, white men with an occidental canon
of values are still largely considered the measure of all things. People of a different
skin color or religion or gender or those with special needs, on the other hand, are
beings who, taken together, make up the majority, but are still perceived as a minority
and are usually not given adequate consideration. This tendency towards homoge-
neity also applies to media makers. For this reason, they do not adequately reflect
the diversity of the population, and their narrow view also shapes the worldview of
media users. Hadija Haruna-Oelker lives in Germany and describes the complexity of
discrimination in the country. German journalist Charlotte Wiedemann, who focuses
on African countries and the Middle East, criticizes the occidental view of the Islamic
veil. Sheila Mysorekar, journalist and project manager at DW Akademie, introduces
the project “New German Media Makers” (Neue Deutsche Medienmacher) in which
German journalists with foreign backgrounds have come together to make German
reporting more diverse.

Journalists in the German parliament.
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More diversity in newsrooms!
Journalists decide whose voices are heard

by Hadija Haruna-Oelker

34

Who's observing whom? And who
determines a picture’s meaning?

“Always use the word ‘Africa’ or ‘Dark-
ness’ or ‘Safari’ in your title,” writes Ken-
yan author Binyavanga Wainaina in his
2005 essay, “How to write about Africa.”
He goes on to describe all the usual cli-
ches found in Western reporting about
African countries and their people.
“Never have a picture of a well-adjusted
African on the cover of your book, unless
that African has won the Nobel Prize.”

In the years since his essay was pub-
lished, not much has changed. For many
journalists today, Africa is not a conti-
nent, but rather one large country. But
it's not just Africa that receives such
treatment. Journalists are out to cre-
ate headlines. With every text and every
title, they decide which parts of the story
to exclude, in order to make room for the
most exciting and provocative aspects.
With their choice of words and images,
they implicitly create context and convey
messages.

One example: Over a period of eight
months, German reporter Constantin Sch-
reiber traveled throughout Germany, vis-
iting 13 different mosques during Friday
prayers. His research formed the basis
for a TV documentary as well as the 2017
book “Inside Islam: What is Preached in
Germany's Mosques.” It paints a picture of
mosques as mysterious places, a “thresh-
old that very few Germans cross.” He
describes worshipers according to their
appearance and racializes them. “Some
of the visitors are black Africans. They
seem poor. Perhaps they're refugees,”
Schreiber writes. Or: “For the first time, I
see some Germans—three young men
with blond hair.”



Ozan Keskinkilig, a researcher on racism
and anti-Semitism at the Alice Salomon
University in Berlin, is one of the book’s
critics. He says Schreiber makes crude
distinctions between ‘good’ and ‘bad,
‘black’ and ‘white,’ ‘German’ and ‘Muslim’
along the lines of culture, religion and
ethnic origin that he determines, based
on a person’s appearance.

Schreiber is certainly not the only Ger-
man journalist to fall back on such ste-
reotypes. After his book was published,
young Muslims reacted to Schreiber’s
reporting, rounding out his portrayal
with their own stories, posted under
the hashtag #meinmoscheereport (my
mosque report). They described how,
in their everyday experiences and in the
media, their forms of expression and
the spaces they inhabit—shisha bars,
for example—are devalued. How their
religion is associated with terrorism,
their multilingualism seen as a deficit,
and the neighborhoods they live in dis-
missed as ghettos. When Islam is fea-
tured in the media, the magazine titles
are on a black background, and the arti-
cles peppered with images of veiled
women or fanatical crowds of demon-
strators in the Islamic world. What we
don'tsee are the everyday images of the
lives of Muslims who are part of German
society, working as doctors, lawyers, or
caregivers.

Through their reporting, people in the
media are able to influence what is seen
as important and “normal” in society.
In their choice of topics, they either
knowingly or unknowingly create asso-
ciations with people or groups with cer-
tain characteristics. Take, for example,

editorial decisions to report excessively
on suspected criminals with an immi-
gration background. A 2019 study by
the Macromedia University in Stuttgart
showed that newspaper reports in 2018
listed more than 14 foreign suspects
compared to only one German, even
though the police had arrested more
than twice as many German suspects.

Once a discriminatory stereotype has
taken hold, it is very difficult to erase—
especially when criticism about one-
sided reporting doesn't meet with much
of a response in editorial offices. A look
at German media houses reveals that
only few have a diverse workforce. This
does not only refer to employees of var-
ied ethnic backgrounds. Diversity should
go beyond someone’s immigration sta-
tus. It can also mean employing journal-
ists who are non-white, disabled, queer,
non-Christian, or who have different
body types. It means including people
from working class families as well as the
educated middle class.

Journalist networks such as the “Neuen
Deutschen Medienmacher*innen” (see
article) or the German media initiative
“Leidmedien” (leidmedien.de) are draw-
ing attention to the problem. They're
calling on those working in the media
to come to terms with their social sta-
tus and privilege and be aware of the
extent to which they use clichés when
reporting about their own societies as
well as those in other countries. The aim
is to have reporting that is free of any
discriminatory stereotypes. When jour-
nalists are not sensitized to this issue,
and if they work in homogeneous news-
rooms where the majority have precon-

WHITE AND MALE?
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ceived ideas about certain topics or cer-
tain kinds of people, it becomes far too
easy to ignore the perspective of those
people. The result is an editorial world-
view that has little to do with reality.
That's also a reason why spokespeo-
ple for marginalized groups are often
missing from stories and surveys or are
rarely called upon to serve as interview
partners.

A journalistic understanding that
includes diversity doesn't just reflect the
perspectives of majorities and minori-
ties, it also recognizes that there are dif-
ferences within marginalized groups.
It doesn't just see that there are differ-
ences between men and women, for
example, but that there are also dif-
ferences among women. A poor, black
transgender refugee woman with a dis-
ability will have a very different experi-
ence in Germany than a white, well-off
German citizen with no physical limita-
tions. A step to true equality means con-
sidering all these various layers of lived
reality when reporting. It's demanding,
but it would finally break with outdated
journalistic practices.
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Between faith and fashion

A headscarf can signify more than
is depicted by the media

by Charlotte Wiedemann

For many years now, there's been an
ongoing discussion in Western societ-
ies about headscarves. The media play
an important role in this debate. Muslim
women become recognizable as such via
their headscarves, which is why many in
the media gravitate towards images of
women wearing the hijab. In the media,
Muslim women always wear a headscarf
—unlike the majority of actual Muslim
women living in Germany. Often, the
photos show the headscarf-wearing
woman with a pram and shopping bags
—amother and a housewife, not a skilled
professional. And such photos are rou-
tinely used to illustrate articles about the
educational deficits of migrants, both
male and female.

In this way, a visual cue has taken hold
over two or three decades, telling us
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German boxer Zeina Nasser.

that a hijab and intelligence are mutu-
ally exclusive. So if a woman in a head-
scarf goes to an event of some sort, it
could easily happen that she is mistaken
for hired help and shown to the back
entrance. Such disdain often extends to
Muslim women in general. Anyone wear-
ing a headscarf is not seen as an individ-
ual, rather as one of many followers of
Islam’s percieved role for women.

Generally, it's assumed that people are
multifaceted and can show different
sides of themselves whether they're at
work or at home with their family. But
Muslims seem not to be granted the
same consideration. Many journalists
ignore the fact that wearing a headscarf
or veil has become a symbol of a femi-
nine Muslim globalization. Aside from
religious connotations, it can also be a

form of expression that crosses borders
to demonstrate self-confidence, inclu-
sion in a community, or to simply be hip
and fashionable.

Many media professionals’ cultural expo-
sure is limited to their own milieu, and
there are often unconscious thought
structures at play. In the gaze of Western
painters, Oriental women were depicted
half-naked and veiled. Now as then, the
Muslim woman is not seen as having a
life of her own. Rather, she is oppressed
and needs to be liberated, whether she
wants to be or not. The dominant soci-
ety’s contempt for Muslim womenis thus
disguised as the desire for progress and
enlightenment.

While the media's image of the Mus-
lim woman stagnates, in part under
the pressure of Islamophobic voices
in Europe, a whole other reality has
emerged globally. From Jakarta to Sara-
jevo, never before have so many Mus-
lim women been active both in society
and in the workforce. Women in head-
scarves are storming universities and
risking their lives in the fight for human
rights. There's a continually increasing
number of Muslim women in the fields
of theology and feminism. But barely any
ever make an appearance on a Western
talkshow.

A new highly educated generation of
Muslim women in European countries
therefore sees the media less as a part-
ner, and more as an opponent. And yet,
what these young women want is actu-
ally quite modest: that their clothing
and lifestyle be seen as an expression of
female self-determination.



Countering discrimination

How a media association is bringing
diversity into German newsrooms

by Sheila Mysorekar

German society is changing. To a
large extent, it has already become
multi-ethnic, multi-faith, and multicul-
tural, especially in cities and among
younger people. A quarter of all peo-
ple in Germany come from immigrant
families. But these changes haven't yet
arrived on the country’s media land-
scape. The new reality is often distorted,
or isn't sufficiently reflected in media
coverage. Common stereotypes such as
the “misogynistic Muslim” or the “quiet
Asian” often go unquestioned, reinforc-
ing discriminatory attitudes towards
minorities.

For 10 years now, the New German Media
Makers (Neue deutsche Medienmacher
or NdM) have been bringing the issue
of diversity to German newsrooms. The
NdM is an association of journalists with
diverse backgrounds. They carry out
media projects and offer tips, construc-
tive criticism and food for thought—all
with the aim of furthering diversity
across the media landscape and in the
public debate.

In one of their projects, the organization
developed a glossary of helpful terms
for reporting on migration in Germany.
NdM members also visit editorial offices
to offer advice on non-biased terminol-
ogy. The reactions are mixed. “How was
I supposed to know that?” is one of the
most common responses when journal-
ists are made aware that their choice of
words and photos, or their entire cover-
age of migration-related issues, is not
appropriate.

And yet, all media professionals should
know that there is a difference between

xenophobiaand racism, or thatthewords
‘colored’ and ‘black’ are not synonymes.
That animage of awoman in a headscarf
is not the best choice for an article about
Islamism. Or that Africa is inhabited by
peoples, not tribes.

Another important area is the support
of young media professionals. People
from ethnic minorities are underrep-
resented in German media. To counter
this, NdM has started a mentoring proj-
ect. It pairs young would-be journalists
from migrant families with experienced
journalists, with the aim of making it

WHITE AND MALE?

easier for them to enter the professional
world.

Of course, it's possible for white German
journalists to do their job without using
biased language or discriminatory
images. Nevertheless, editorial offices
should become more diverse. This would
not only make them more representative
of Germany’s increasingly multi-ethnic,
multi-faith and multicultural society;
it would also bring a greater variety
in topics and points of view, enriching
what is often a one-dimensional media
landscape.

The media have a responsibility to help
maintain a peaceful society, especially in
this time of social change when radical
right-wing opinions are gaining ground.
Journalism has to reflect change, pick up
on current debates and report on them
in a neutral, impartial manner —without
reinforcing prejudices.

Neue deutsche Medienmacher*innen:
2neuemedienmacher.de

© Lena Deser

Proportion of Editors-in-chief with a migration background in
German media with the widest reach: 6%
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The power of the net

Examples from Brazil and Serbia

by Antje Bauer

“Alternative facts” have become the epitome of the infinite possibilities found on the
internet and online media to mislead users since Donald Trump'’s inauguration. For
many users, opinions and beliefs are truer than proven facts. Politicians use their pow-
ers of persuasion and manipulation to bind their followers and find new ones. One
example is the propaganda machinery of Brazilian President Jair Bolsonaro, which
contributed to his election victory in 2018 and helped cover up the government'’s fail-
ure to combat the coronavirus pandemic in 2020. Our author Philipp Lichterbeck,
who lives in Brazil, explains this. We also look at how NGOs and journalists are joining
forces to combat the rampant spread of mis- and disinformation with fact-checking
platforms so that facts and opinions can once again be separated.

The web not only enables the rapid spread of information, disinformation and mis-
information, but also the spread of hatred. This hatred pours out in all directions:
Creators against others, users against journalists and creators, users against other
users... Often resentment is stirred and used to target those who are regarded as
weaker, for example, women or minorities. Both media professionals and users
are often at a loss as to how they should react and how they can put a stop to this.
Self-censorship? Hitting back? Ignoring the perpetrators? In Serbia, a group of
YouTubers has created two videos in which they decided to poke fun at some popular
YouTubers'toxic masculinity, desire for admiration and use of hate speech—sparking
a huge debate. Our author Jovana Gligorijevi¢ reports on the Serbian YouTube scene
and how these debates play out.

Unclearimage:
Reflection of a giant puppet of Brazilian President Jair Bolsanaro.
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Right or left,

with nothing in between

How fake news has contributed to
political polarization in Brazil

by Philipp Lichterbeck
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In the middle of the coronavirus crisis,
my friend Carolina A. sent me a message
on WhatsApp: “Citizens being beaten.
No one can go out on the streets any-
more. Persecution. Prison.” Carolina A.
had read the text on the Facebook pro-
file of a follower of Brazilian President
Jair Bolsonaro. The 41-year-old, who does
not want her full name to be published,
decided to forward it. When asked, she
says she believed that it was true. “The
coronavirus crisis is being misused for
political ends,” she states. The governors
of Brazil have imposed “dictatorial” quar-
antine measures and are harassing citi-
zens and destroying the economy. But
their real goal, she says, is to hurt Pres-
ident Bolsonaro.

Carolina A. is one of almost 58 million Bra-
zilianswho voted for Bolsonarointhe 2018
elections. So far, she has notregretted her
vote. “Bolsonaro was elected to end the
rampant corruption,” she says. But he is
under constantfire from the old elites, the
left and the media. The arrival of corona-
virus—the risk from which she thinks is
being exaggerated —is a welcome oppor-
tunity for her to help sow chaos.

Carolina A. gets her information primarily
fromright-wing Facebook profiles. There,
texts, memes and videos are shared in
which the presidentis seen as Brazil's sav-
ior, while his opponents are portrayed as
cunning “communists.” It is a mix of facts,
half-truths, conspiracy theories, defama-
tion and lies. Carolina A. hardly uses the
traditional media, i.e. newspapers, tele-
vision and radio. She says that they sup-
pressthetruth and distortreality. As “evi-
dence,” she cites right-wing news sites
with names like “Renova Midia” (Renew

the media), “Jornal da Cidade” (Newspa-
per of the City). They claim, for example,
that Adélio Bispo, who attacked Jair Bol-
sonaro with a knife in 2018, had connec-
tions with the left-wing MP Jean Wyllys.
For Carolina A., it is therefore clear that
the attack was a conspiracy. “But the nor-
mal media doesn't report it,” she says.
“They're suppressing the truth.” But in
fact, according to Brazil's federal police,
there is nothing to suggest a connection
between Bispo and Wyllys.

About 30 percent of Brazilians support
Jair Bolsonaro unconditionally. It doesn't
matter to them whether he insults gay
people or plays down COVID-19 as a“little
flu.” Carolina A. also fervently supports
him, because she believes he is the only
politician who is not corrupt. And yet she
is a rather atypical Bolsonaro supporter.
The two are worlds apart. Bolsonaro built
his political career on insulting gay peo-
ple, Black people, women and the poor,
and glorifying the military dictatorship
that ruled Brazil between 1964 and 1985.
Carolina A. is a Black woman and single
mother from the poor periphery of Rio
de Janeiro, who earns her living as a real
estate agent. But she shares Bolsonaro’s
conservative agenda, such as the ban on
abortion and his call for tougher punish-
ment of criminals.

A deep rift runs through Brazil. Peo-
ple are either for or against Bolsonaro
—there is nothing in between. On the
opposite side of the political spectrum to
Carolina A. is Lanna Carmo. The 30-year-
old lawyer from Rio de Janeiro thinks Jair
Bolsonaro is shameless and stupid. She
is ashamed of his presidency, and thinks
he is endangering Brazil's democracy.
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Even in favelas like this one in Sdo Paulo,

President Bolsanaro finds followers.

Carmo’s main source of information is
Twitter, because that's where a lot of
information first appears, she says. She
follows more than 500 accounts, includ-
ing journalists, newspapers and blog-
gers, but also constitutional judges and
left-wing politicians. “I'd follow Bolson-
aro to keep up, too,” she says. “But his
tweets make me furious.”

The mostimportantweapon in the war of
information is, hardly surprisingly, social
media. WhatsApp plays the biggest role
in this, followed by television, YouTube
and Facebook. The enormous impor-
tance of WhatsApp for public discourse
first became clear during the 2018 elec-
tions. Both presidential candidates, Fer-
nando Haddad and Jair Bolsonaro, had
masses of election advertising sent out
via the app during their campaigns. How-
ever, it was the Bolsonaro camp that
massively expanded this form of adver-
tising—and in so doing also violated
Brazil's electoral laws. Private campaign

financing is prohibited in Brazil, yet sev-
eral entrepreneurs paid for the sending
of millions of pro-Bolsonaro messages.
Most of the messages were lies, half-
truths or taken out of context. Brazil's
congress therefore launched an inquiry
at the end of 2019. An interim report
stated that fake news “certainly influ-
enced voters in their voting decision.”

Today, fake news is part of everyday life
in the political debate in Brazil. It comes
from the most diverse sources. It's pri-
vate individuals who receive and share
the videos, photos, audios and texts on
YouTube, Facebook and Twitter or via
WhatsApp. But it's often professional
bloggers and influencers, right- and left-
wing news sites, politicians, celebrities
and journalists who invent and publish
fake news or rumors.

In most cases, fake news is aimed at a
target group thatis receptive to the news
in question. Lanna Carmo, for example,
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would never believe that the corona-
virus is a Chinese plot against the West,
but Carolina A. does. However, people
with less firm opinions are also suscepti-
ble. According to official sources, 85 per-
cent of the inquiries about the coronavi-
rus that Brazil's health ministry receives
from citizens are based on fake news and
rumors. Fake news doesn't just spread
quickly, it's also very difficult to contain
and correct once it spreads.

After the elections, the parliamentary
investigative committee uncovered the
existence of a so-called “hate cabinet,”
which initiates virtual attacks on politi-
cal opponents. According to witnesses, it
is located directly in the presidential pal-
ace. Thousands of trollbots are report-
edly used in the attacks, says Bot Senti-
nel, a platform that searches for robots
on Twitter. And the head of the hate cabi-
net? None other than the president’s son,
Carlos Bolsonaro.
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Disinformation:
Containing the viral spread
Fact-checking in Brazil

by Philipp Lichterbeck

The photo shows an empty coffin and
is said to have been taken during the
coronavirus pandemic at the end of
April in the Brazilian city of Manaus.
Within a few hours, it spread via Brazil's
social networks and was shared around
12,000 times on Facebook alone. The
message behind it: empty coffins are
being buried in order to exaggerate the
corona crisis.

In particular, supporters of Brazil's Pres-
ident Jair Bolsonaro ensured the pho-
to’s continued spread. Member of Par-
liament Carla Zambelli repeated the
accusation on the radio. But it was clas-
sic fake news. The photo was actually
taken in 2017 in Sdo Paulo, as the three
major Brazilian fact-checking platforms
quickly proved.

One of them is Comprova, an associa-
tion of journalists from two dozen of the
country’s largest newspapers, maga-
zines, TV and radio stations. Comprova
was founded before the 2018 elections
on the initiative of First Draft, a non-
profit organization that was created at
Harvard University. Its goal: to provide
journalists around the world with guide-
lines for tracking down fake news.

The idea behind Comprova is simple. At
least two journalists from two different
media sources check questionable infor-
mation on the internet for its truthful-
ness. Theresults are published on a web-
site as well as in social networks and are
free for further distribution. Each inves-
tigation is accompanied by a detailed
explanation of the procedure and an
explanation of the context.

© picture alliance/ASSOCIATED PRESS | Silvia Izquierdo
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Mural in Rio de Janeiro.
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With the coronavirus crisis, the distribu-
tion of fake news in Brazil increased by
leaps and bounds. Whereas Comprova
examined only 14 questionable reports
in September 2019, in April 2020 there
were almost twice as many. All were
found to be false or misleading.

By 2015, Aos Fatos, a fact-checking plat-
form run by a dozen young journalists,
had already gone online. It is financed
through grants, donations and partner-
ships with other media. This alsoincludes
a cooperation with Facebook within the
framework of its third-party fact-checker
program. Aos Fatos helps track down
dubious stories on Facebook.

The third major Brazilian fact-check-
ing platform, Agéncia Lupa, also partici-
pates in the program. It is the first news
agency to specialize in fact-checking. It
sells the results of its investigations to
other media, for which it also takes on
specific assignments. Like Aos Fatos,
the agency belongs to the International
Fact-Checking Network (IFCN), which has
introduced strict standards for the inves-
tigation of information.

In the election year 2018, Agéncia Lupa
checked 634 news items. The organi-
zation was able to show that only 30 of
110 statements made by the presidential
candidate Jair Bolsonaro were true; 35
were untrue.

In recent years, some newspapers, TV
channels and radio stations have also
reacted to the increasing distribution of
fake news. They introduced fact-check-
ing sections, some in cooperation with
the platforms described above.
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Tool 2: Conflict mapping

Example: Brazil

by Mona Naggar

44

This analysis tool can be used to identify the dif-
ferent actors or stakeholders involved in a specific
conflict and to analyze the roles they play in it. By
actors, we mean all parties engaged in the conflict
(directly or indirectly) or affected by it, be it politi-
cal parties or personalities, local authorities, armed
forces, members of the communities, individuals or
national or international institutions.

Our example is the spreading of misinformation in
Brazil, related to COVID-19 (more recently), but also
to the general elections in 2018.

For the first step, you should write down on cards
all the different actors present in the conflict. The
size of the actors’ cards should correspond to their
importance in the conflict.

In our example, the actors are Brazilian President
Bolsonaro (who won support by the spreading of
misinformation), his son Carlos, the different social
media tools, the consumers of the misinformation,
the state institutions, the evangelical churches, the
health organizations and so on.

For the second step, draw lines between the differ-
ent actors in order to visualize their relationships.
Thick lines mean strong relationship, thin lines
mean weak relationships, jagged lines stand for
conflictive relations.

In our example, there are strong relations between
Jair Bolsonaro and his son, the state institutions
(after the elections) and the evangelical churches.
But relations with fact-checking initiatives and with
some journalists and bloggers are conflictive.

This tool helps to:
- Visualize the actors present on the spot

- Analyze the relationships between the actors in
order to better understand the conflict

- Find new potential or relevant angles to report
about, e.g. the role of social media in the spread-
ing of misinformation in Brazil or what local
organizations do in the context of the coronavirus
pandemic.



CONFLICT ANALYSIS TOOL 2
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To fully understand the turmoil that
broke out in autumn 2019, you need to
take a close look at the Serbian YouTube
scene. You'll come across a YouTuber
named Ur Ke, who used to go out on the
street in search of people holding food.
He would suddenly approach them and
punch popcorn boxes, ice cream cones
or burgers out of their hands, film their
reactions, and then post the videos on
YouTube. After he received some criti-
cism by other creators, another YouTu-
ber named Cone reacted by creating vid-
eos in which he shared food with pass-
ers-by on the same street where the
original video was filmed, explaining
that he did this to prove that the You-
Tube scene in Serbia is not as bad as one
might think. While Ur Ke's videos are
examples of so-called “surprise” videos,
Cone's answer to the criticism can be
filed under “reaction” videos —the main
categories for the most popular YouTube
contentin Serbia.

Surprise videos are mainly pranks, clips
filmed on the streets while mocking or
even abusing strangers.

When it comes to reactions, there is an
enormous amount of sexism, misogyny
and online abuse (“slut shaming”) of
female creators. For example, two adult
male YouTubers would post videos
showing them commenting on female
creators, saying which ones they would
have sex with, while comparing others
they do not find attractive to various
animals. Most of the female YouTubers
shown in these clips are minors.

Though the creators who produce shock-
ing, insulting content are in the minority,
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Pranks, mocking, and abuse

Discussions about the toxic content
of Serbian YouTube videos

by Jovana Gligorijevié¢

© DW/M.Erdelji



they have more subscribers than the
majority of those who provide decent
content. The better side of Serbian
YouTube is made up of smaller channels
that publish entertaining or educational
content about gaming, DIY (Do It Your-
self), “surviving” school, etc. Regarding
popularity, the Serbian YouTube situa-
tion is very similar to that of traditional
media in Serbia. On the one hand, there
are independent media houses and

Stirring up a heated debate:
The creators of Drama.

investigative networks that offer good
quality journalism but that struggle
financially and have less of an impact on
the audience. On the other, there are tab-
loids that, according to the Press Council,
a self-regulation body for media ethics,
breach the Serbian Ethical Code of Jour-
nalism on average more than 300 times
per day.

Alarmed by the enormous amount of
abusive content on the Serbian YouTube
scene, a group of eight YouTubers, with
support from DW Akademie, decided to
launch a project named “Clickbait.” They
composed and recorded two songs,
together with video clips for the songs.
The first song with the same name as
the whole project, “Clickbait,” premiered
in April 2019 and was highly acclaimed
among the audience and media, with
2.8 million views and 76,000 likes. The
main issue the song addressed was, as
its name says, the excessive use of click-
bait content. Ininternetslang, clickbaitis
content whose main purpose is to attract
attention and encourage visitors to click
on a link, without any concern whether
the content itself may hurt feelings, be
abusive or unethical in any way.

Six months later, in October 2019, the
group of YouTubers launched a sec-
ond video called “Drama”. The song was
about the situation on the YouTube scene
where creators intentionally caused
drama and feuds among each other. The
title was almost prophetic, considering
the drama that followed after “Drama”
reached third place in YouTube trending
in Serbia.

One of the most popular and proba-
bly most toxic (judging by the amount
of abusive content he produces)
YouTubers in Serbia, Baka Prase, 23
yearsold, 1.75 million subscribers, made
a reaction video, insulting every YouTu-
ber who participated in the video. Baka
Prase accused “Clickbait” YouTubers of
“national betrayal” since they cooper-
ated with the German organization DW
Akademie. It's become a common insult
in Serbia in the past 30 years, often
made by nationalists to anyone who
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cooperates or works for Western orga-
nizations. The worst part were the rape
threats he made against two female
YouTubers, explicitly threatening one of
them that he would rape her.

The reason for Baka Prase’s actions lies
in the constant war among Serbian cre-
ators, caused by the factthat they workin
a small market with tough competition.
The main factor in almost every feud is
money, either through monetization via
views on the platform, or through spon-
sorships. Baka Prase is always number
one on trending and he has a long his-
tory of attacks on anyone who could be
a possible competitor. Since 2011 when
he started his YouTube career, he’s made
enough money to buy two Porsches and
an apartment in the most exclusive and
expensive location in the Serbian capital,
Belgrade.

As“Drama” continued to move up in You-
Tube trending, hitting number one, he
continued to post insulting videos on a
daily basis. He then caused a backlash
against “Drama” by encouraging cre-
ators who are friendly with him to pub-
lish their own videos. Baka's friends
chose the strategy of insults, bullying,
and encouraging subscribers to dislike
or report the “Drama” video so it would
stop trending. In the end, “Drama” was
a success, because online bullying has
become a highly covered topicin schools,
media and in the YouTube community.
Almost all the YouTubers who were part
of the “Clickbait” project were invited to
speak at the public events—all except
the girls who took part in the videos.
They decided to opt out of the project
because they could not handle the pres-
sure and sexism.

Baka Prase decided to tone down his
attacks a bit. Buthe came under fire from
the media once more at the beginning of
the coronavirus crisis, when he started
selling face masks with his logo that were
not protective at all.
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Darko Radovac

a.k.a. “Dex,” started his YouTube
career as a part of the Yasserstain
channel, dedicated to entertain-
ing and educational videos. Later
on, he decided to pursue a music
career and launched his own
channel, Dex Lik.

“I'would do it all over again”
A YouTuber on his sense of responsibility

Interview with Darko Radovac, by Jovana Gligorijevié¢

What motivated you to take part
in “Clickbait” and cooperate with
DW Akademie?

My personal motive for participating
in that project was my own sense of
responsibility as a YouTuber. I knew that
we might not bring about some great
change, but I have always believed that
it's worth at least trying. And I believe we
did make a difference: traditional media
began to report about profanities and
other controversial content on the Ser-
bian YouTube scene. The fact that the
problem exists reached more people. For
many parents in Serbia, that was the first
time they really heard and saw the kind of
content to which their children are con-
stantly exposed.

But then, the backlash happened. How
did you feel during that time? Did you
feel hurt at some point?

During the scandal, I really didn't feel
hurt, unlike some of my colleagues. Some
of the tabloids that always endorsed
Baka Prase because of the clicks he
brings them spread some horrible lies
about me. But I really didn't let that hit
me personally. If we had real rule of law
here in Serbia, I could sue them and win
a lot of money, but that's not how things
work here, soIjustdecided to letit go.

To be honest, no one targeted me per-
sonally, they focused on girls and on one
colleague who is a bit older than the rest
of us, so they engaged in ageism against
him. In general, Iwasn't afraid, since I've
been fighting these kinds of people my
entire life.

Now, in the aftermath, knowing how
you and many other creators who
never collaborated with DW Akademie
were targeted, what is your view on
the whole event? Would you do it all
over again if you knew what was going
to happen?

From the bottom of my heart, yes, Iwould
doitall over again. Also, Iwould take part
in any other project that sends an ethi-
cal and positive message or healthy criti-
cism.Iwould doitagain because of us, as
a team. We spent so much time together
and created so many memories that we
will probably stay a team forever.

But, on the other hand, I have definitely
learned that I cannot and should not feel
responsible for all the things that are
wrong with the YouTube scene or society
in general. I've been thinking about it a
lot during the coronavirus crisis. It also
taught me that people often show a lack
of responsibility and a lack of empathy,
too. I've realized that I can't, and I don't
have to, correct every injustice in this
society.



Radio, TV and print media are playing
an increasingly minor role in the lives of
many children and teens. Instead, they
spend the majority of their “media time”
on the internet and social networks,
especially since smartphones are almost
always at hand. Though this trend can
be observed everywhere on the globe,
it is particularly pronounced in Serbia
and the Western Balkans. Most tradi-
tional media there still come across as
old-fashioned, revolving mainly around
post-war topics such as the status of
Kosovo, territorial disputes in Bosnia
and Herzegovina or the supposed choice
of political orientation towards the Euro-
pean Union or Russia—passé for many
young people. They've been search-
ing for modern and appealing media
content for their age group—(often) in
vain. But now, they can find what they're
looking for on YouTube, Instagram, and
more recently, TikTok.

A close look behind the influencer scene
in the Western Balkans, reveals a world
in which hate speech, sexism and cyber
bullying have been at the fore for many
years now. Control mechanisms, such as
those enforced by the EU or the United
States, do not work because government
agenci